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BiblioGov. Paperback. Book Condition: New. This item is printed
on demand. Paperback. 26 pages. Dimensions: 9.7in. x 7.4in. x
0.1in.Pursuant to a congressional request, GAO reviewed five
technical studies conducted by a marketing research firm which
claim that direct-to-consumer prescription drug advertising is
increasing among both physicians and consumers, focusing on
whether the methodology sufficiently ensured the accuracy and
generalizability of its claim. GAO found that: (1) the physicians
surveys in the marketing firms studies could not be generalized,
since the firm did not make adjustments to ensure that the
sample adequately represented physicians included on the
American Medical Associations (AMA) Master List and those who
had an office practice; (2) the validity of the physician survey
findings were questionable, since response rates were only 11
percent or less, far below normal standards for opinion surveys;
(3) the consumer surveys did not permit a generalizable
measurement of consumer opinions, since the study design did
not effectively ensure that the samples opinions matched the
populations opinions about direct-to-consumer advertising; (4)
the validity of the consumer survey findings was questionable,
since the response rates for the consumer samples were below
normal standards, making it impossible to know whether the
opinions of the...
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It is an awesome publication which i actually have ever read through. it had been writtern really properly and
valuable. I found out this book from my i and dad recommended this pdf to discover.
-- Doyle Schm eler  

This book is definitely not simple to begin on studying but quite fun to see. I actually have read and that i am sure that i
will gonna read through yet again once again in the foreseeable future. It is extremely diBicult to leave it before
concluding, once you begin to read the book.
-- B r enna n K oelpin     
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